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Program Market Place

Introduction

The Program Market Place is an opportunity to collaboratively and 

actively explore new and existing programs across our GDLN AP 

network and to share an understanding of each affiliate/center’s 

expertise. 

This session will be interactive and run from 10.30 to 5pm and will run 

in 3 phases: 

Phase 1: Round one of the Market Place

Phase 2: Round two of the Market Place

Phase 3: Interested Centers/affiliates gather with Program leaders to 

discuss logistics and next steps
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In detail

Phase 1: 10.30-12  (then lunch)

4 Centers/Affiliates (ANU,TERI,KDI,BRAC) will set up a ‘stall’ in the lounge 

area next to this room. They will ‘decorate’ their stall with marketing 

information of the programs that they offer. 

The remaining centers/affiliates will meet and discuss the program 

opportunities, ask questions, share client needs and understand each others 

expertise.

Phase 2: 11.30-12.30  (set up now)

5 further centers (AIM, TDLC, University of Indonesia, AFDC/WBI, LIW) Will 

then set up their stalls and the process will be repeated. Place your interest 

on the flip chart

Phase 3 1.30-3pm 

Each center running a program will lead a break out session with interested 

parties to discuss logistics and ‘ways of working’. Please be ready to provide 

an update on the information gained and plan forward for 9am tomorrow
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Each Round – 10 mins

Round 1

• ANU Water Gov

• TDLC – Disaster Nursing

Round 2

• BRAC – Land acquisition

• AIM – all three 

Round 3

• KDI – Health care series

• TERI – Climate Change

Round 4

• LIW – Leadership Program

• UI - Disabilities

Round 5

• ANU – G20

• TERI- Natural resources

Round 6

• TDLC/UI – Inclusive Finance

• KDI – Green Growth Series

Round 7

• TERI- Lighting Bn lives


